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Scope
Key findings
The World Beyond the Pandemic: the Big Picture
Future of Globalisation
Future of Work and Education
Future Priorities and Preferences
What does the World Beyond the Pandemic mean for Food and Nutrition?
How did COVID-19 change food and nutrition?
Routes to disruption
Long-term impacts of COVID-19 on Food and Nutrition
Impact on the industry: digital and quick commerce can re-invent impulse food consumption
Impact on the industry: many meals stay in the home
Impact on the industry: sustainability challenges gained visibility
Impact on the industry: immune health a path, mood and focus management an avenue
Major behavioural shifts shaping long-term consumption
Digital living: consumers want less time spent food shopping
Home-centric lifestyle: consumers want the flexibility of living and eating at home
Social and environmental responsibility: consumers want ‘ethical’ foods that walk the talk
Value: consumers want foods that support physical and mental resilience
Challenges to overcome
Key areas of opportunities
Companies are meeting the needs of consumers using various strategies
Diversifying supply chains and markets: Barilla
Making responsible investments: Arla Foods
Adopting a digital first approach : McDonald’s
Aligning to shifts in consumer values and behaviour: Nestlé
The World Beyond the Pandemic
Key learnings for Food and Nutrition
Become tomorrow’s next leader

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/food-and-nutrition-beyond-the-
pandemic/report.


