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Key findings

Nootropics and cognitive enhancement: the basics

From the lab to the grocery store: the evolution of nootropics
Demand is growing consistently for products that boost cognition
Cognition benefits look different at different ages

Subscription boxes and the continued vitality of nootropic pills
Supplements are moving towards a more natural positioning
The varieties of nootropic ingredients: four examples (of many)
Opportunities in food and beverages

Not re-inventing the wheel: coffee

Building on what is already there: L-theanine and tea as a nootropic
Energy drinks adopting a more specifically cognitive focus

Video games: an example of the opportunity for nootropic drinks
Kin and “ euphorics ”: could nootropics look beyond cognition?
Gum is leading the way in nootropic food products...

...but possibilities in food extend to other segments as well
Could sleep be the best route to improved memory?
Conclusions: the next few years in nootropics

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/nootropics-brain-health-across-food-

beverages-and-consumer-health/report.
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