
Page 1 of 2



Page 2 of 2

INTRODUCTION

Scope

KEY DRIVERS OF PREVENTATIVE HEALTH IN WESTERN EUROPE

Pandemic accelerates shift to preventative health but Europe lags behind
Immunity-boosting solutions and a holistic approach to wellbeing rise

PREVENTATIVE HEALTH AS: IMMUNE BOOST

Immune boost claims increase as pandemic exacerbates health anxiety
V itamins C and D remain most widely used immunity-boosting ingredients
“I mmunity ” increasingly finds its place on front of pack
Probiotics blur the lines between immunity and holistic wellbeing claims

PREVENTATIVE HEALTH AS: WELLBEING

Adoption of a holistic approach to health: physical and mental wellbeing
Consumers see stress relief as key to preventing ill health
Age-old ingredients offering a new pathway towards wellbeing
CBD well positioned to tap into holistic wellbeing trend
New launches position CBD as wellbeing enhancer that supports good health

FUTURE IMPLICATIONS OF PREVENTATIVE HEALTH

Brands’ responsiveness to evolving consumers’ health concerns is key
Evolving health landscape creates unique threats and opportunities

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/preventative-health-in-western-europe-in-
consumer-health-packaged-food-and-beverages/report.


