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INTRODUCTION

Scope
Key findings
Western Europe’s geography within sports

LANDSCAPE OF WESTERN EUROPEANLEAGUES

Football/ soccer dominates Western Europe’s match day statistics

LANDSCAPE OF WESTERN EUROPEAN LEAGUES

Western Europe leagues according to the League Index (1)
Western Europe leagues according to the League Index (2)
Industrial breakdown of sports partnerships in Western Europe
Commercial opportunity evaluation methodology
Sponsorship opportunities review

SPONSORSHIP OPPORTUNITIES IN CONTEXT: FRANCE - AIRLINES

France: country capsule
Sponsorship overview of French leagues
Commercial opportunities in France
Case study: airlines in France
Airlines in France: industry landscape and impact on sport
Airlines in France: main companies and sports sponsorships
Airlines in France : analysis of selected categories
Airlines in France : candidates for partnership

SPONSORSHIP OPPORTUNITIES IN CONTEXT: GERMANY – CAR RENTAL

Germany: country capsule
Sponsorship overview of German leagues
Commercial opportunities in Germany
Case study: car rental in Germany
Car rental in Germany: industry landscape and impact on sport
Car rental in Germany: main companies and sports sponsorships
Car rental in Germany: a nalysis of selected categories
Car rental in Germany : candidates for partnership

SPONSORSHIP OPPORTUNITIES IN CONTEXT: ITALY – ALCOHOLIC DRINKS

Italy: country capsule
Sponsorship overview of Italian leagues
Commercial opportunities in Italy
Case study: alcoholic drinks in Italy
Alcoholic drinks in Italy: industry landscape and impact on sport
Alcoholic drinks in Italy: main companies and sports sponsorships
Alcoholic drinks in Italy: a nalysis of selected categories
Alcoholic drinks in Italy : candidates for partnership

SPONSORSHIP OPPORTUNITIES IN CONTEXT: SPAIN – CONSUMER ELECTRONICS

Spain: country capsule
Sponsorship overview of Spanish leagues
Commercial opportunities in Spain
Case study: consumer electronics in Spain
Consumer electronics in Spain: industry landscape and impact on sport
Consumer electronics in Spain: main industry actors and sport sponsorships
Consumer electronics in Spain: analysis of selected categories
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Consumer electronics in Spain : candidates for partnership

SPONSORSHIP OPPORTUNITIES IN CONTEXT: UK – SOFT DRINKS

UK : country capsule
Sponsorship overview of UK leagues
Commercial opportunities in the UK
Case study: s oft drinks in the UK
Soft drinks in the UK : industry landscape and impact on sport
Soft drinks in the UK: main industry actors and sport sponsorships
Soft drinks in the UK: analysis of selected categories
Soft drinks in the UK: candidates for partnership

DIGITAL LANDSCAPE IN WESTERN EUROPE

Digitalisation in the region sees polarised values
Social media annual growth remains low
Western Europe’s per capita consumer expenditure lower than in 2008
Consumer expenditure in Western Europe: country/city breakdown

CONCLUSION

Western Europe key takeaways: time is ripe for expanding abroad

APPENDIX: METHODOLOGY – WESTERN EUROPEAN LEAGUE CODES

Methodology: Western European league codes

APPENDIX: METHODOLOGY - LEAGUE INDEX

Methodology for league index

APPENDIX: METHODOLOGY - COMMERCIAL OPPORTUNITY EVALUATION

Commercial opportunity evaluation methodology (1)
Commercial opportunity evaluation methodology (2)
Commercial opportunity evaluation methodology (3)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/professional-sports-in-western-europe-league-
performance-and-global-commercial-opportunities/report.


