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INTRODUCTION

Scope
Key findings

OVERVIEW

Ingredients largely split between ingestible and non-ingestible
Asia Pacific is the largest market but MEA is growing faster
Packaged food is the largest market with the second largest growth
Weak growth in tobacco and alcoholic drinks

PACKAGED FOOD

Strongest growth from fats and oils in packaged food
Plant-based diets and sugar taxes impact demand
Asia Pacific bucks the trend in milk
Opportunity in milk alternatives varies regionally

BEAUTY AND PERSONAL CARE

Surfactants: Largest category but slowest growth
Clean trend and regulation impact consumption
Asia Pacific defies low growth surfactants trend

INDUSTRY SNAPSHOTS

Alcoholic Drinks: Historic Growth and Regional Breakdown
Home Care: Historic Growth and Regional Breakdown
Hot Drinks: Historic Growth and Regional Breakdown
Pet Care: Historic Growth and Regional Breakdown
Soft Drinks: Historic Growth and Regional Breakdown
Tobacco: Historic Growth and Regional Breakdown

PROSPECTS

2019 marks the final year of normality for long-term trends
The 5-step consumer progression of COVID-19
A progression of challenges for fmcg industry over 2020-2021
Most impacted fmcg categories
Most ingredients likely to benefit from shifting demand...
… while some ingredients face difficulties

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-world-market-for-ingredients/report.


